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Introduction

India Natural Food Market Overview:

Natural food colors come from various materials, including herbs, seeds,
plants, minerals, and other natural sources that are edible. @ When
introduced to food or water, they impart color. Items derived from food and
other edible raw source materials obtained by physical and chemical
extraction resulting in the selective extraction of pigments with the
nutritional or aromatic elements are natural food colors. They are available
in various ways, including oils, powders, gels, and pastes. Food coloring is

used both in the processing of commercial foods and in domestic cooking.

Related Projects:- Food Colors, Colors, Flavours, Flavors, Gums,

Stabilizers, Food Industry Ingredients, Hydrocolloids and Additives
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India Natural Food Market Insights

India's natural food color market is projected to have a USD 74.09 million
market size in 2019. It is expected to reach USD 92.96 million by 2027,
growing at a CAGR of 3.90% 2020-2027 across the region. It is attributed
to the rising population coupled with the mounting awareness among the
consumers towards health, which is predicted to boost the market.
Individuals are becoming conscious of synthetic food colors' adverse health
effects, which led to driving the demand for natural food colors. Artificial
food colors make food appear more enticing. The interest of consumers,

especially children, is attracted by brightly colored foods.

Related Market Research Report: - India Natural Food Colour Market -

Industry Size, Share, Trends, Analysis and Forecasts upto 2027
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The risk of attention-deficit/ hyperactivity disorder is with children fed
processed food-flavored eatables. In children who eat larger concentrations

of artificial food colors, these behavioral alterations are more familiar.

Related Books:- Food Additives, Food Colours, Colors, Flavours,

Flavors, Gums And Stabilizers, Food Industry Ingredients

However, the cost of natural food colors is high compared to synthetic food
colors is predicted to hinder the market's growth over the forecasted period

by 2027.

www.entrepreneurindia.co



http://www.entrepreneurindia.co/
https://niir.org/books/books/food-additives-food-colours-colors-flavours-flavors-gums-stabilizers-food-industry-ingredients/z,,a,24,0,a/index.html

Growth Driver

Mounting Concerns Regarding the Adverse Impact of Synthetic Colors

The rising concerns towards the adverse impact of synthetic colors are
projected to boost the Indian natural food colors market over the forecasted
period of 2020-2027 at a significant rate. As companies continue to lure
customers with enticing food coloring, food coloring continues to be in
demand in the industry. As consumers continue to focus their judgment on
food coloring, food coloring plays a critical role in the F&B industry. While
synthetic colors continue to be in use, the correlation of multiple health
issues with the intake of synthetic food coloring has arisen, leading to the
quality of the additives challenged by consumers, which is expected to drive

the Indian market.

Related Projects: - Food Processing and Agriculture Based Projects
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Furthermore, synthetic colors (Blue 1, Blue 2, Green 3, Red 40, Yellow 5,
and Yellow 6) have been reported by the Food and Drug Administration
(FDA) to show signs of cancer in lab animals. It was discovered that artificial
shades, including yellow 5, yellow 6, and red 40, produce carcinogens. In
soft drinks, caffeine is commonly used as a colorant and can cause heart
palpitations and heart defects. Thus, the rising concerns towards the
adverse impact of synthetic colors are estimated to boost the Indian market

at a considerable rate.

Related Books:- Food Processing, Food Industry, Agriculture, Agro

Processing, Processed Food
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Increasing Consumer Awareness For Clean-label Products

The increasing consumer awareness of the clean label products is
estimated to drive the market during the forecasted period of 2020-2027 at
a considerable rate. Demand for food with a natural and clean label is
growing across India due to increasing hygiene consciousness, increasing
customer purchasing capacity, and rising food adulteration instances. In
addition, the concerns regarding food safety caused by toxic food pollution
and the harmful effects of industrial pesticides have led to a growing
number of customers seeking clean label products, which is projected to

boost the Indian natural food colors market.

Related Videos:- Food Processing and Agriculture Based Projects
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Furthermore, the country's population tends to focus on improving their
health and well-being, driving the trend's growing success. A thorough
increase in the number of government programs supporting health and
well-being is projected to boost the demand for natural food colors. A rise in
the global population's real disposable income is anticipated to improve

organic products' appetite for using natural ingredients.

Related Videos:- Business Ideas for Startups
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COVID-19 Impacts Insights

In the new COVID-19, consumer shopping patterns and preferences change;
some producers see consumers increase demand for certain products, while
other producers are due to overcapacity and had to sell the product. The
pandemic has greatly stimulated the organic food market. The uncertainty of
the epidemic will also affect everyone in the entire supply chain from the
planting end to the retail end. During the global pandemic of the COVID-19,
organic food sales have seen a substantial increase, with individual growth
figures even exceeding 40%. In India, the online organic food retailer sales in

March increased by 30%.

Related Market Research Report: - India Natural Food Colour Market -

Industry Size, Share, Trends, Analysis and Forecasts upto 2027
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The market landscape of clean label ingredients sees a surge in investments
on the launch of clean label products. The use of natural colors such as the
extraction of brown colors from rice is surging the demand for clean label
ingredients in the processed food industry. Similarly, manufacturers are
extracting and using organic orange color from carrot and pumpkin
extracts. Although the increasing demand is good news for organic food
retailers, the pandemic has brought problems to the global supply chain.
Natural Colored food is becoming more and more popular because it
symbolizes naturalness and health, and consumers have higher and higher

requirements for its variety and quality.

Market Research: - Market Research Report
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Form Segmental Analysis

Based on Form, the India region is segmented into Liquid and Powder.
The liquid segment is dominating the market during the forecasted period
of 2020-2027 due to its growing demand for enhanced viscosity, mouth
feel, product consistency, texture, shelf life, good taste, and visual
appearance during food and beverage processing, which is projected to
accelerate the market at a significant rate. Additionally, liquid coloring
produces the softest level of color as compared to the powder segment.
The propelling acceptance with high microbial stability property is

estimated to drive the market.

Projects: - Project Reports & Profiles
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Color Segmental Analysis

Based on Color, India natural food color market is segmented into Green,
Red, Orange, Blue, Yellow, and Others. The Red color segment dominates
the market during the forecasted period of 2020-2027 due to its use in
numerous recipes compared to other colors. Fruits, vegetables, and spices
have heavy coloring that makes them ideal for homemade food coloring. It
1s not as concentrated as most colors, so it uses more. It works best for
dying icing and frosting.

However, the green color segment is estimated to have the fastest growth
rate during the forecasted period by 2027. This is attributed to the rising
demand for green color appearance drinks and beverages such as Khus
Sharbat / Green Spring Mocktail, Mung Bean Cake, etc.

Books:- BOOKS & DATABASES
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Application Segmental Analysis

Based on the Application, the India region is segmented into Bakery &
confectionary, Beverages, Dairy, Process Food & Vegetables, and Others.
The Beverages segment is projected to hold the largest share during the
forecasted period of 2020-2027 across the country. This is attributed to the
rising demand for juices, soft drinks, and alcoholic drinks, which are
estimated to propel the natural food color market at a considerable rate. In
addition, 1.25 billion people in the country consume 5.9 billion liters of soft
drinks a year. It makes India's per capita consumption of soft drinks high,
but only 1/20th of that of the US, 1/10th of Kuwait, one-eighth of Thailand
and the Philippines, and one-third of Malaysia, which is estimated to boost
the market.

Related Market Research Report: - India Natural Food Colour Market -

Industry Size, Share, Trends, Analysis and Forecasts upto 2027
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Region Segmental Analysis

Based on Geography, the India Natural Food Market segmented into North
India, South India, West India, and East India. North India’s natural food
color market is projected to have the fastest growth rate over the
forecasted period of 2020-2027 across the country. This is attributed to
the rising food color usage in processed food, bakery & Confectionaries,
and beverages industry, which is estimated to drive the market. Natural
food colors are used to improve the color and taste of processed or cooked
food. It contains zero toxic-level natural extracts that are environmentally
friendly. Natural food colors enhance the quality of food.

Related Market Research Report: - India Natural Food Colour Market -

Industry Size, Share, Trends, Analysis and Forecasts upto 2027
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Competitor Analysis

Companies such as Chr. Hansen Holding A / S, D.D. Williamson, Ddéhler,
Kalsec Inc, Kancor, ADM, DowDuPont, Sensient Technologies, DDW, and
other prominent players are the key players in the India Natural Food

Market.

Related Market Research Report: - India Natural Food Colour Market - Industry Size,

Share, Trends, Analysis and Forecasts upto 2027
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Key Stakeholders

v' Market research and consulting firms

v' Industry associations

v India Natural Food manufacturing firm

v" Research organizations and consulting companies

v' Organizations, associations, and alliances related to Natural Food
v' Regulatory bodies

v' Suppliers

v' Retailers

Market Research: - Market Research Report
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About Us:

NIIR PROJECT CONSULTANCY SERVICES (NPCS), an ISO 9001:2015
company is one of the leading reliable names in industrial world for
providing one of the most comprehensive suites of technical consulting
services. We at NPCS are dedicated with passion and enthusiasm for
helping young entrepreneurs is a real encouragement to proceed with a
business start-up right from providing basic information to technology
evaluation, sourcing and assimilation of detailed project reports, market
survey studies and research through our advanced Industrial, Business

and Commercial Databases.

Projects: - Project Reports & Profiles
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NPCS is a well-known technical consultancy providing focused services and
we have been following stringent system and procedure to ensure only top
quality strictly in conformity with delivering the needs of our clients in this
rapidly growing & changing market. We have a full fledge of highly qualified
Technical Consultants, Engineers, Economist and Technologists specialized
in various disciplines and we take great pride in working as a team, and
share the common goal of exceeding excellence. Our team is behind the
success of many clients in their investment. Over the years, NPCS has
become a well-known name in the industrial world for delivering a wealth of
technical services and solutions to clients, both large and small. We provide
the services through comprehensive knowledge of equipment and practices

through our excellent team at a very economical price.

Books:- BOOKS & DATABASES
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NiIR PROJECT CONSULTANCY SERVICES (NPCS)

can provide Market Research Report on

India Natural Food Colour Market - Industry Size,
Share, Trends, Analysis and Forecasts upto 2027

See more

Market Research Report
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OUR CLIENTS

Our Inexhaustible Client list includes public-sector

companies, Corporate Houses, Government undertaking,

Individual entrepreneurs, NRI, Foreign investors, non-profit

organizations and educational institutions from all parts of

8 the World. The list is just a glimpse of our esteemed &
satisfied Clients.

Click here to take a look
https://goo.gl/G3IC|V
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Select and Choose the Right Business Startup for You

(Instant Online Project Identification and Selection)

Finding the right startup business is one of the most popular subject
today. Starting a business is no easy endeavor, but the time, effort, and
challenges can be worth it if you succeed. To give yourself the best
chance to be successful, take your time to carefully find the right
business for you. We, at NPCS, endeavor to make business selection a
simple and convenient step for any entrepreneur/startup. Our expert
team, by capitalizing on its dexterity and decade's long experience in
the field, has created a list of profitable ventures for entrepreneurs who
wish to diversify or venture. The list so mentioned is updated regularly

to give you a regular dose of new emerging opportunities.

Visit: https:/ /www.entrepreneurindia.co/project-identification
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Download Complete List of Project Reports:

» Detailed Project Reports

Visit:- https://www.entrepreneurindia.co/complete-project-list

NPCS is manned by engineers, planners, specialists, financial experts,
economic analysts and design specialists with extensive experience in

the related industries.

Our Market Survey cum Detailed Techno Economic Feasibility Report
provides an insight of market in India. The report assesses the market
sizing and growth of the Industry. While expanding a current business or
while venturing into new business, entrepreneurs are often faced with

the dilemma of zeroing in on a suitable product/line.
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And before diversifying/venturing into any product, they wish to study

the following aspects of the identified product:

e Good Present/Future Demand

e Export-Import Market Potential

e Raw Material & Manpower Availability
e Project Costs and Payback Period

The detailed project report covers all aspect of business, from analyzing
the market, confirming availability of various necessities such as
Manufacturing Plant, Detailed Project Report, Profile, Business Plan,
Industry Trends, Market Research, Survey, Manufacturing Process,

Machinery, Raw Materials, Feasibility Study, Investment Opportunities,

Cost and Revenue, Plant Economics, Production Schedule,
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Working Capital Requirement, uses and applications, Plant
Layout, Project Financials, Process Flow Sheet, Cost of Project,
Projected Balance Sheets, Profitability Ratios, Break Even
Analysis. The DPR (Detailed Project Report) is formulated by
highly accomplished and experienced consultants and the
market research and analysis are supported by a panel of experts

and digitalized data bank.

We at NPCS, through our reliable expertise in the project
consultancy and market research field, have demystified the
situation by putting forward the emerging business opportunity

in India along with its business prospects...... Read more
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Contact us
NiIR PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Mall ST,

New Delhi-110007, India.

Email: npcs.eiwgmail.com , info@entrepreneurindia.co
| Tel: +91-11-23843955, 23845654, 23845886

Mobile: +91-9097075054, 8800733955

| Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at NJIR PROJECT CONSULTANCY SERVICES on #StreetView
https://goo.g1/VstWkd
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Who are we?

O One of the leading reliable names in industrial world for
providing the most comprehensive technical consulting

services

O We adopt a systematic approach to provide the strong
fundamental support needed for the effective delivery of

services to our Clients’ in India & abroad
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We at NPCS want to grow with you by providing solutions scale
to suit your new operations and help you reduce risk and give a
high return on application investments. We have successfully
achieved top-notch quality standards with a high level of
customer appreciation resulting in long lasting relation and
large amount of referral work through technological
breakthrough and innovative concepts. A large number of our
Indian, QOverseas and NRI Clients have appreciated our
expertise for excellence which speaks volumes about our

commitment and dedication to every client's success.
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We bring deep, functional expertise, but are known for our
holistic perspective: we capture value across boundaries and
between the silos of any organization. We have proven a
multiplier effect from optimizing the sum of the parts, not just
the individual pieces. We actively encourage a culture of
innovation, which facilitates the development of new

technologies and ensures a high quality product.
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What do we offer?

Project Identification

Detailed Project Reports/Pre-feasibility Reports
Market Research Reports

Business Plan

Technology Books and Directory

Industry Trend

Databases on CD-ROM

Laboratory Testing Services

Turnkey Project Consultancy/Solutions

O O O O O O O O O O

Entrepreneur India (An Industrial Monthly Journal)

‘ npcs> www.entrepreneurindia.co



http://www.entrepreneurindia.co/

How are we different ?

O

O

O

We have two decades long experience in project consultancy and

market research field

We empower our customers with the prerequisite know-how to take
sound business decisions

We help catalyze business growth by providing distinctive and
profound market analysis

We serve a wide array of customers , from individual entrepreneurs
to Corporations and Foreign Investors

We use authentic & reliable sources to ensure business precision
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http://www.entrepreneurindia.co/

Our Approach

[Requirement collection

Thorough analysis of the project

Economic feasibility study of the
Project

Market potential survey/research

[Report Compilation
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‘Who do we Serve?

O O O o O o O O o O O

Public-sector Companies
Corporates

Government Undertakings
Individual Entrepreneurs
NRI’s

Foreign Investors

Non-profit Organizations, NBFC’s
Educational Institutions
Embassies & Consulates
Consultancies

Industry / trade associations

WWW.Niir.org
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‘ Sectors We Cover

o Ayurvedic And Herbal Medicines, Herbal Cosmetics

Alcoholic And Non Alcoholic Beverages, Drinks

o Adhesives, Industrial Adhesive, Sealants, Glues,
Gum & Resin

o Activated Carbon & Activated Charcoal

o Aluminium And Aluminium Extrusion Profiles &
Sections,

o Bio-fertilizers And Biotechnology

o Breakfast Snacks And Cereal Food

o Bicycle Tyres & Tubes, Bicycle Parts, Bicycle
Assembling

O
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‘Sectors We Cover ...

Bamboo And Cane Based Projects

Building Materials And Construction Projects

Biodegradable & Bioplastic Based Projects

Chemicals (Organic And Inorganic)

Confectionery, Bakery/Baking And Other
Food

Cereal Processing

Coconut And Coconut Based Products

Cold Storage For Fruits & Vegetables

Coal & Coal Byproduct

O O O O O

O O O O
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‘ Sectors We Cover

o Copper & Copper Based Projects

o Dairy/Milk Processing

o Disinfectants, Pesticides, Insecticides, Mosquito
Repellents,

o Electrical, Electronic And Computer based
Projects

Essential Oils, Oils & Fats And Allied
Engineering Goods

Fibre Glass & Float Glass

Fast Moving Consumer Goods

Food, Bakery, Agro Processing

O O O O O
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‘Sectors We Cover cont..

Fruits & Vegetables Processing

Ferro Alloys Based Projects

Fertilizers & Biofertilizers

Ginger & Ginger Based Projects

Herbs And Medicinal Cultivation And Jatropha
(Biofuel)

Hotel & Hospitability Projects

Hospital Based Projects

Herbal Based Projects

Inks, Stationery And Export Industries

O O O O O

O O O O
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Sectors We Cover
Cont...

Infrastructure Projects

Jute & Jute Based Products

Leather And Leather Based Projects

Leisure & Entertainment Based Projects

Livestock Farming Of Birds & Animals

Minerals And Minerals

Maize Processing(Wet Milling) & Maize Based Projects

Medical Plastics, Disposables Plastic Syringe, Blood
Bags

Organic Farming, Neem Products Etc.

O O O O O O O O

O
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‘Sectors We Cover cont..

Paints, Pigments, Varnish & Lacquer

Paper And Paper Board, Paper Recycling Projects

Printing Inks

Packaging Based Projects

Perfumes, Cosmetics And Flavours

Power Generation Based Projects & Renewable Energy
Based Projects

Pharmaceuticals And Drugs

Plantations, Farming And Cultivations

Plastic Film, Plastic Waste And Plastic Compounds

Plastic, PVC, PET, HDPE, LDPE Etc.

O O O O O O

O O O O
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Sectors We Cover cont...

Potato And Potato Based Projects
Printing And Packaging

Real Estate, Leisure And Hospitality
Rubber And Rubber Products
Soaps And Detergents

Stationary Products

Spices And Snacks Food

Steel & Steel Products

Textile Auxiliary And Chemicals

O 0O 0O O O O O O O
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‘Sectors We Cover cont..

Township & Residential Complex

Textiles And Readymade Garments

Waste Management & Recycling

Wood & Wood Products

Water Industry(Packaged Drinking Water & Mineral
Water)

o Wire & Cable

O O O O O
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lObjective]

@To get a detailed scenario of the industry along with
its structure and classification
@To provide a comprehensive analysis of the industry
by covering aspects like:
@Growth drivers of the industry
wlatest market trends
wlnsights on regulatory framework
WSWOT Analysis
wDemand-Supply Situation
wForeign Trade
wPorters 5 Forces Analysis
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Objectivel

@To provide forecasts of key parameters which helps to

anticipate the industry performance

@To help chart growth trajectory of a business by detailing
the factors that affect the industry growth

@To help an entrepreneur/manager in keeping abreast with
the changes in the industry

@To evaluate the competitive landscape of the industry by
detailing:
wKey players with their market shares

wFinancial comparison of present players
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IClientele]

wVenturist/Capitalists

wEntrepreneur/Companies

wIndustry Researchers
wlnvestment Funds

wForeign Investors, NRI’s
wProject Consultants/Chartered Accountants
wBanks

wCorporates

Click here for list
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Data Sources]

Online Research

Secondary

Research Industry Journals

Surveys

One-on-one Primary
Interactions Research

Databases

Industry Experts

Industry Industry
Sources Associations

Companies
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[Scope & Coveragd
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lOur Team

@Our research team comprises of experts from

various financial fields:
©OMBA’s

wIndustry Researchers
wFinancial Planners

wResearch veterans with decades of experience
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[Structure of the Report|

*]. Overview
2. Market Analysis
12.1Growth Drivers
12.2Emerging Trends in the Industry
12.3Regulatory Framework
12.4SWOQOT Analysis
12.5Herfindahl-Hirschman Index (HHI)
3. Market Forecasts
4. Key Players
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[Structure of the Report| ..

@S. Key Financials and Analysis
5.1 Contact Information

5.2 Key Financials

5.3 Financial comparison

@6. Industry Size & Outlook
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Take a look at Njr ProJsect CONSULTANCY SERVICES on
#Street View

https://goo.gl/VstWkd

WWW.niir.orq www.entrepreneurindia.co



http://www.entrepreneurindia.co/
http://www.niir.org/

Contact us
Niir PROJECT CONSULTANCY SERVICES

106-E, Kamla Nagar, Opp. Mall ST,
New Delhi-110007, India.

Tel: +91-11-23843955, 23845654, 23845886
Mobile: +91-9097075054, 8800733955
Fax: +91-11-23845886

| Email: npcs.eiwgmail.com , info@entrepreneurindia.co

Website : www.entrepreneurindia.co , www.niir.org

Take a look at IR PROJECT CONSULTANCY SERVICES on #StreetView
https://goo.gl/VstWkd
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Follow us

m >https://www.linkedin.com/company/niir-project-
consultancy-services

'i >https:/ /www.facebook.com/NIIR.ORG

Y[} | > https://www.youtube.com/user/NIIRproject

>https://twitter.com/npcs in

@ > https://www.pinterest.com/npcsindia/
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For more information, visit us at:
WWW.Niir.org
www.entrepreneurindia.co
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